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WANT YOUR BRAND TO
BE A SUCCESS?
Don’t make these mistakes

BY LAUREN GLENDENNING | BROUGHT TO YOU BY SOUL GENIUS BRANDING

DEFINE YOUR
AUDIENCE

When targeting
a specific

audience, Perry said
business owners often
feel they’re leaving
someone out, but
what they’re really
doing is honing in
on their message.

“I'want you to know
what your audience is
having for breakfast
—it’s that detailed,”
she said. “Once you
know what problems
they have, you have
to ask how you are
providing a solution.”

Perry helps her
clients determine who
each and ever customer
is that a business
serves, then she
figures out what they
all have in common.

BUSINESS OWNERS ARE FINDING IT HARDER TO GET THEIR MESSAGE HEARD TODAY IN A SEA OF
increasingly competitive marketing noise. Yet, many business owners still think branding is a
fluff concept created by pricey consultants focused solely on logos, color schemes and slogans.
The truth is branding is a promise.
It’s the personality of your business that gets customers to know, like and trust you. It sets the
tone for every single interaction a client has with your company.
So, are you doing the right things to make sure your business is remembered, well known,
reliable and distinguished?
Linda Perry, owner of Soul Genius Branding, a Vail Valley boutique branding company, works
with entrepreneurs to develop impactful, purposeful brand strategies that give her clients the
edge they need to thrive and succeed in their business.
Here are 5 of her tips for doing just that.

THINK
BIGGER

Businesses

no longer
have to think only
about a small, local
market. Everything
you do can have a
bigger impact than you
believe, Perry said.

She advises clients
to create something
small every single day,
whether it’s a blog
post, sharing an article
or being of service for
free, to name a few.
“It’s remembering

that you don’t always
see your impact,”
she said. “Establish
your local foot print
first, but understand
how you’re using
social and the web to
expand your passion
and purpose.”

IDENTIFY
YOUR
MISSION
AND
CORE VALUES

People starting a new
business often push
before they understand
how to pull people

in, Perry said. The
marketing, or push, is
the easy, low-hanging
fruit. Focusing on
who you are and what
you have to offer will
help you create your
unique brand.

“Core values are
things that don’t
change, such as
integrity, discipline,
detail, tenacity,” she
said. “If you understand

them, you can use
them to relay them in
a stronger message.
Your core values are
the essence of you.”

STAND OUT

Perry sees too

many business

OWNers worry-
ing about the com-
petition. She advises
clients to not pay so
much attention to what
everyone else is doing.

“Focus on what

you do really well, she
said. “Be consistent
in your message and
don’t chase what
everyone else is do-
ing —you’ll only end
up looking alike.”

o d
Does Your Bran
stand Out?

DEVELOP
YOUR BRAND

It’s important

for businesses to
share stories that build
their brands and leave
lasting impressions in
their audience’s minds.
That’s what Perry will
be talking a lot about
at her Brand of U
workshop this fall at
the Westin Riverfront
in Avon.

Establish your
credentials and let
people know what
it would be like to work
with you. Also, don’t
make the “about me”
section of your website
about you at all.

“It’s about your client
- show them how
you're just like them
or how life can be
different by working
with your or using their
product,” Perry said.
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